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You said:
I want to start a new conversation in with to explore options and capabilities of using Constant Contact to create a registration form for a 3-day ChicortyLaane event beging on May 15, 2026. the event will have a keynot talk friday pm, a Saturdays field day tha tincludes 6 diverent activities, in 2-hour tisme slots - theought out the day. And, Synday, a single activity that participants can dro in for at their pleasure. Want the event to have a registration form tha tincludes checkboxes for each activity on a single form with personal details (name, email, etc.) Constant Contact handle this and how is data from the rgistration stored in its datatbase? event is free and so money handling functions needed.
ChatGPT said:
Yes—Constant Contact can support exactly this kind of multi-day, multi-activity registration, using its Event Marketing and Custom Form features. The structure you describe maps well to how Constant Contact thinks about “events” and “fields.”
At a high level, you would create:
· One Event (e.g., “ChicoryLane Symposium, May 15–17, 2026”)
· One registration form tied to that event
· Standard identity fields (name, email, phone, etc.)
· A set of custom fields implemented as checkboxes for each activity
Your form might include:
Basic Information
· First Name
· Last Name
· Email Address
· Phone (optional)
· City / State (optional)
Friday
· ☐ Friday Keynote Lecture (evening)
Saturday Field Day (six 2-hour sessions)
You can structure these either as:
· Six independent checkboxes, or
· Grouped checkboxes by time slot (e.g., “Saturday 9–11 AM: choose one”)
For example:
Saturday 9–11 AM
· ☐ Bird Walk
· ☐ Native Shrubs
· ☐ Stream Ecology
Saturday 1–3 PM
· ☐ Meadow Restoration
· ☐ Forest Bathing
· ☐ Landowner Workshop
Saturday 3–5 PM
· ☐ Ecotope Mapping
· ☐ Insect Survey
· ☐ Creative Field Notes
Constant Contact does not enforce “choose only one per time slot” logic on its own, but you can design the form clearly and rely on human choice. For stricter constraints, some users embed an external form (Google Forms, Jotform, etc.) and integrate it, but many organizations accept the lighter-weight CC approach.
Sunday
· ☐ Sunday Open Drop-In Activity

How the data is stored
Each registrant becomes (or updates) a Contact in Constant Contact’s database.
· Standard fields (name, email, phone) populate the normal contact record.
· Each checkbox maps to a custom contact field.
· When someone checks “Saturday Bird Walk,” that field is stored as “Yes” (or similar) in their contact profile.
This gives you:
· A single master contact list of all registrants
· Per-person visibility:
John Smith – Friday: Yes, Sat 9–11: Bird Walk, Sat 1–3: Meadow, Sunday: No
· The ability to:
· Filter contacts by any activity
· Export CSV lists for each session
· Send targeted follow-ups (“All Bird Walk participants…”)
· Produce attendance rosters for volunteers
Because the event is free, you can disable all payment handling. The form becomes purely informational.

Practical implications for ChicoryLane
This approach fits your needs well:
· One clean, public-facing registration form
· No money handling
· All activity choices captured in one place
· Data stored in a structured, queryable way
· Easy export to spreadsheets for planning and staffing
· Direct tie-in to your mailing list for later communication
In effect, Constant Contact becomes both your front door and your lightweight event database for the Symposium.
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